
Use of “Supported by” Graphic by Industry Partners 

For tourism operators and industry partners participating in the Co-operative Advertising Campaign 
(CAP), Tourism Saskatchewan will supply a “Supported by Tourism Saskatchewan” wordmark. The 
graphic is available in horizontal and vertical orientations. 

Tourism Saskatchewan has adopted a new corporate visual identity for the organization. We require 
tourism businesses, operators and partners to use the new wordmark in all partnership campaigns. 
Please ensure that you are using the updated graphic on all new print and online ads. 

Best Uses 

Tourism Saskatchewan requires that the wordmark is used in a consistent manner, regardless of the 

application. The following list outlines a few things to avoid: 

 Skew: Please keep the same dimensions and scale the wordmark proportionately. The
recommended application gives suggested maximum sizes.

 Background: Avoid overly busy backgrounds that will hide or clash with the wordmark.

 Elements: Do not rearrange or break out any of the elements in the wordmark and use them
separately.

 Text and typeface: Do not replace the text or the typeface.

 Colour: Do not change the colour of any of the elements.

Please note: the ad samples included in this guide represent suggested placement only. 



 



Vertical Sample 


